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Tom tit
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VN, van dé tiép cdn von xa hgi van con hét sitcc mo ho, khong chi doi voi

nguoi dan ma con voi cd cac doanh nghiép va nha hoach dinh chinh sach.

Thiéu hiéu biét vé von x& héi ¢ thé dan dén nhitng dinh hwéng sai lam va
hdu qua la 1am suy thodi “von Xa hoi”’ ciing nhu nén tang dao dirc xa hoi. Bai viét trinh
bay nhitng khdi niém Iy thuyét va dinh nghia vé von xa hoi,sw hinh thanh va loi ich ciia
“von xd hoi” doi véi cac doanh nghiép vira va nho Viét Nam.

Tac gid ciing dwa ra nhitng khuyén nghi Chinh phii nén thé ché hoa yéu 16, nguon
liec “von x& hoi” trong cac chii triwong, chinh sach phat rién kinh ¢ nham khai thac, sir
dung va phdt huy loi ich ciia logi von ndy, tao ra nhitng tién dé rat tét cho cic Doanh
nghiép phat trién. Pong thoi khuyén khich cac Doanh nghiép vira va nhé can c¢é mot
chién hege v vang doi véi “von x& héi” trong ké hoach kinh doanh téng thé, sir dung cac
hoat ddng ngoai tuyén va truec tuyén phii hop véi mé hinh kinh doanh.

Tir khéa: Doanh nghiép nghiép vira va nhé, phdp Iy, thé ché, vén xa hi, lgi ich,
ting trwéng, chién lwoc.

Abstract:

In Vietnam, access to social capital remains vague, not only for the people but also
for entrepreneurs and policymakers. Lack of understanding of social capital can lead to
misguided and consequent degradation of “social capital” as well as social morality.
The paper presents theoretical concepts and definitions of social capital, the formation
and the benefits of social capital for Vietnamese small and medium enterprises.The
paper presents theoretical concepts and definitions of social capital, the formation and
the benefits of social capital for Viethamese small and medium enterprises.

The author also recommends that the Government should institutionalize “social
capital” elements and resources in the guidelines and policies for economic development
aimed at exploiting, using and promoting the benefits of this capital, creates very good
premises for the businesses development. At the same time encourage small and medium
enterprises in Vietnam to have a clear strategy for “social capital” in the overall business
plan, using online and offline activities that matches the business model.
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